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5 Important 
Loyalty Program
Management Services

of customers will walk 
away after just one 
bad experience.

17%

of customers will walk 
away after just one 
bad experience.

17%

higher than industry 
averages.

Emails related to
incentives can result in 
click-through rates

780%

Outsource the responsibilities of 
reward fulfillment to a full-time, 
dedicated team that can ensure all 
rewards are delivered to participants 
quickly and securely.

Rather than handling program 
participant troubleshooting yourself, you 
can rely on specially trained experts who 
are dedicated to ensuring participants 
have a positive experience.

Studies show that 
earlier rewards increase 
motivation.

Reward 
Fufillment Services

Incentive program consultation services 
help you set the right goals in the 
beginning, choose the best functionality 
and strategies to achieve those goals, and 
work with you to provide ongoing analytics 
and proof of the program's success.

Companies who said 
metrics were unnecessary 
to justify incentive 
program investment 
dropped by 31% from 
2018 to 2019.

Program Planning 
& Analytics

Utilize incentive marketing experts 
who are experienced in consistently 
successful marketing campaigns that 
drive results such as account 
activation and reward redemption.

Creative Services

Participant 
Support Services

With services such as registration, 
activity coordination, contract 
negotiation, and event management, 
incentive travel experts can make sure 
your trip goes off without a hitch and 
achieves maximum ROl.

Incentive Travel 
& Event Services

https://marketing.wharton.upenn.edu/wp-content/uploads/2019/04/04.11.2019-Fishbach-Ayelet-PAPER-Its-About-Time.pdf

https://�.ustravel.org/sites/default/files/media_root/5.2015_BizTravel_Report.pdf

https://�.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/future-of-customer-experience.html

https://extu.com/resource/incentive-program-types/

https://theirf.org/research/metrics-of-success-for-incentive-and-reward-programs/2772/
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